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Meaning

1946 Tokyo Tsushin Kogyo 

Wanted a Romanic name

Sony was born

Sony :mixture of Latin and English
sonus (sound)+ sunny.



Evolution

Company with 20 employees in consumerelectronics

Worldwide concern in electronics, music, games

logo evolution



Why Sony



Like no other

Concept
Our goal is to ensure that both our products and our 
marketing activities truly convey the uniquely joyful 
experiences, which Sony brings to the lives of our users 
around the world - experiences that are 'like no other'.

It is therefore our hope and expectation that each individual 
involved in Sony's electronics business will continue to pursue 
their dreams, to create original and innovative ideas and will 
always retain a passion for technology, design and quality 
which is 'like no other'.

The products inspired by this will bring emotional value to 
their users which is unique to Sony and truly 'like.no.other'



Logo color



Logo positioning

Dont’s

Whitespace

Alignment



Typography

Helvetica 
family



Color palette

Primary color 
palette

Accent color 
palette



Color theme

Blue theme

Orange theme



Photography



Graphic elements



Writing guidelines

Sony speaks from a position of strong self-expression, confidence, and 
passion about exploring new ground. Sony is empowering, and is a "trusted 
advisor," providing useful advice and information about our products and 
services. Like Sony Style, the tone for Sony Business should be clear, direct, 
and honest. 

However, the language should be more formal and business-appropriate. 
Also, there should be a clear focus on the product's key features and benefits 
based on its use in a business context. By taking this tone, we will reinforce a 
positive and consistent Sony Business brand experience. Refer to the Brand 
Guidelines introduced in the brand section for further details and use

Voice & Tone


